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mfrastructure for finance, organlzatlon and
trade, they allow those ideas to be swiftly
actualized.”

— Richard Florida
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THE CITY AS A CREATIVE CULTURAL LANDSCAPE

Individual creators (formal and informal) Museums
Places where creativity happens in public Other cultural institutions
“Third places” (public spaces for cross-pollination) Materials and supplies




WHY WOULD CLTY MUSEUMSINVEST IN
THE CREATIVE CULTURAL LANDSCAPE!

It aligns with their mission as curators of the city
It helps cities thrive by increasing well-being & solving collective problems
It's a tool for civic engagement—each citizen becomes a co-creator

It helps strengthen each city’s unique sense of place
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PoPeup Public Dance Class, Barcelona



Bicyclists riding through the Rijksmuseum, Amsterdam
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musicians, Paris
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| make/perform here

I get inspired here

I'm in the audience here

| learn an art here

| view public art here

| imagine something here
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~AITION CHILDREN




- WORKCWITHRESTDENTSSHO-RR0BLEM -SOLVE THE EiTY

Upcycled Urbaniém
Museum o f Vancouver
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2. OId Songs New Opportunltles Erle Art Museum
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b. NURTURE CROSS-POLLINATID
OF PEOPLE & IDEAS
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DJ Gruff at CVTa’ StreetFest,
Civitacampomarano, Italy
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Noche-en Blanco, Lima




CVTa’ StreetFest; -
Civitacampomardfio, Italy-




